
Marke&ng	  and	  Branding	  
Subcommi3ee	  

Report	  to	  the	  Advisory	  Board	  
September	  27,	  2012	  



Na&onal	  Adver&sing	  
Campaign	  



Progress	  made:	  

•  3	  new	  itera&ons	  of	  campaign:	  marke&ng,	  sports	  business,	  
entrepreneurship	  

•  Placement	  plan	  devised	  by	  Furman	  Roth	  (Fordham’s	  agency	  
of	  record)	  

•  September	  through	  mid-‐October	  2012:	  Placement	  round	  1	  

•  April	  2013:	  Placement	  round	  2	  

Next	  steps:	  

•  Tracking	  of	  digital	  ads	  
•  Reassessment	  before	  round	  2	  



Sample	  marke3ng-‐focused	  ad	  

... OR YOU   
COULD JUST  

READ ABOUT  
MARKETING 

STRATEGY.

A Gabelli business education puts you at the center of the action 
in the classroom and in New York City.  fordham.edu/gabelli

Gabelli School
of Business



Sample	  entrepreneurship-‐focused	  ad	  

... OR YOU COULD 
JUST WATCH  

SOMEONE  
ELSE START  

A COMPANY.

A Gabelli business education puts you at the center of the action 
in the classroom and in New York City.  fordham.edu/gabelli

Gabelli School
of Business



Sample	  sports	  business-‐focused	  ad	  

... OR YOU  
COULD JUST  
LEARN ABOUT 
SPORTS BUSINESS 
IN CLASS.

A Gabelli business education puts you at the center of the action 
in the classroom and in New York City.  fordham.edu/gabelli 

Gabelli School
of Business



Search-‐engine	  
op&miza&on	  



Progress	  made:	  

•  Received	  recommenda&ons	  from	  PwC	  marke&ng	  
department,	  through	  Don	  Almeida	  

•  Interviewed	  three	  of	  the	  four	  recommended	  companies	  
and	  selected	  one:	  Consumer	  Magne&sm	  

•  One-‐year	  trial	  SEO	  plan	  in	  place	  beginning	  September	  2012	  

Next	  steps:	  

•  Implement	  recommenda&ons	  made	  by	  CM	  

•  Evaluate	  site	  progress	  in	  summer	  2013	  



London	  program	  
promo&on	  



Progress	  made:	  

•  Defined	  new	  marke&ng	  goal:	  Reposi&on	  London	  program	  as	  
a	  gateway	  to	  European	  business	  environment	  (&mely)	  

•  Produced	  professional	  promo&onal	  video	  on	  site	  
•  Created	  new	  London	  brochure,	  began	  outreach	  to	  partner	  

colleges	  and	  universi&es	  +	  internal	  Fordham	  recruitment	  

•  Created	  ads	  on	  same	  model	  as	  na&onal	  campaign	  

Next	  steps:	  

•  Place	  adver&sements	  in	  other	  student	  newspapers	  

•  Assess	  effec&veness	  via	  applica&on	  totals,	  yield	  



London	  promo3on	  on	  GabelliConnect:	  	  
video	  (highlighted	  during	  recruitment	  period)	  +	  ongoing	  stories	  



Sample	  London	  adver3sement	  

…OR YOU COULD 
STUDY GLOBAL 

BUSINESS  
AT HOME.

Meet European business on its home turf through a fall, spring or summer  
semester at the Gabelli School of Business in London. Learn more and apply  
at gabelliconnect.com/londonprogram

Gabelli School
of Business


